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The Three Ws 

1) What are you selling – what is your value? 

 

2) Who is your customer – how can you best communicate 

with them? 

 

3) Why should they buy it – benefits not features. 
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Brand communication 

• Microsoft - http://www.youtube.com/watch?v=jdpQir1sqiQ 

• Apple - http://www.youtube.com/watch?v=tjgtLSHhTPg 

http://www.youtube.com/watch?v=jdpQir1sqiQ
http://www.youtube.com/watch?v=tjgtLSHhTPg


Your personal brand 

• What is your PB? 

• How would you like employers to perceive you? 

• What aspects of yourself are you attempting to 

sell/market? 

• What is your USP? 

• What is your personal brand statement? 

 



Your brand statement 

Your statement is 1-2 sentences answering what you are the 

best at (value), who you serve (audience) and how you do it 

uniquely (USP). It sums up your unique offering. Your personal 

brand statement is distinctive to you and you alone. 

 



My brand statement 

I help passionate people thrive in their careers. I offer no 

nonsense advice based on ten years as a leading recruiter. 

 

Or 

 

I’m a careers coach 

 

 





Action plan  

• Create a hotlist companies, decision makers, influencers 

• Keep it sector/industry specific 

• Identify their requirement 

 



How can they find you? 

• LinkedIn 

• Facebook 

• Twitter 

• YouTube 

• Blogs 

• Personal domains 

 

 



Making contact 

• Make it personal 

• Tell them why you picked them 

• Tell them why they should pick you 

• Tell them how much you want it 

• Sign off with consideration 

 



http://vimeo.com/33656756 

 

Thoughts……..? 

 

http://vimeo.com/33656756
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LinkedIn activity 

• Connect with your hotlist 

• Update your sales database 

• Keep it personal 

• Talk to them often – add value 

• Share interesting content – become an expert 

• Join groups and discussions 

• Don’t stop…ever!! 

 



Twitter 



Twitter activity 

• Use the same Avatar (LinkedIn) 

• Pick your @username carefully 

• Include your bio – professional statement 

• Build relationships  

• Comment and thank people 

• RT and recommend people you like  

(want to be associated with) 

 





Video promotion 

• DO Keep it brief – 2 mins MAX! 

• DO pay attention to lighting 

• DO talk about your professional qualifications, but DON’T talk 

too much about your personal life 

• DO plan out what you’re going to say, but DON’T  

read off the script 

• DO pay attention to your surroundings/image 

• Finally, DON’T fail to include a written CV 

• http://youtu.be/9EzNll1U2N8 - Graeme Anthony Video CV 

 

http://youtu.be/9EzNll1U2N8
http://youtu.be/9EzNll1U2N8


People don’t just buy   WHAT    you do,  

 

they buy    WHY     you do it! 

 



How to find me 

• Careers Advice: www.Careercake.com 

• Youtube: CareercakeTV 

• LinkedIn: Aimee Bateman 

• Twitter: @Aimee_Bateman 

• Facebook: Aimee Bateman – Careercake.com 

 


